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ABSTRACT  

The rapid proliferation of social media platforms has fundamentally reconfigured the cultural, 

psychological, and lifestyle orientations of youth across India. Uttarakhand, a Himalayan state with 

a deeply embedded tradition of Garhwali and Kumaoni culture, presents a distinctive case study in 

this transformation. This paper examines how social media platforms — including YouTube, 

WhatsApp, Instagram, and OTT services — are reshaping the everyday lives, identity formations, 

and sub-cultural expressions of youth aged 15 to 30 in Uttarakhand's urban, semi-urban, and rural 

contexts. Drawing on secondary research, empirical studies, and socio-cultural analysis, the paper 

explores themes including digital lifestyle adoption, the erosion and simultaneous revival of Pahadi 

cultural identity, the emergence of new sub-cultural trends, psychological implications of excessive 

screen use, and the role of digital media in bridging or widening rural-urban divides. The paper 

concludes with policy recommendations for promoting balanced digital engagement while 

preserving the region's rich cultural heritage. 
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1. Introduction 

Uttarakhand, tucked within the majestic embrace of the Himalayas, is a state defined by its 

spectacular geography, devout spirituality, and a centuries-old cultural tapestry woven from 

Garhwali and Kumaoni traditions. Known as Dev Bhoomi — the Land of the Gods — the state 

encompasses 93% mountainous terrain spread across 53,483 square kilometres, housing a 

population whose rhythms of life have historically been dictated by seasons, agricultural cycles, 

pilgrimage routes, and folk festivals. Yet, this ancient land is rapidly being transformed by an 

invisible revolution: the rise of social media. 

Over the past decade, the Digital India initiative, combined with the explosive growth of 

affordable smartphones and low-cost mobile data, has fundamentally altered the 

communication landscape of Uttarakhand. In cities like Dehradun and Haridwar, and in 

emerging semi-urban hubs like Haldwani — often called the 'Gateway to Kumaon' — young 

people have become among the most active consumers of digital content in northern India. 
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Studies conducted in Haldwani reveal that approximately 89% of youth internet users access 

WhatsApp daily, while 78% regularly engage with YouTube. Instagram and Facebook maintain 

widespread followings among college-going youth. 

This penetration of social media into everyday life is not merely a technological shift; it is a 

socio-cultural phenomenon of far-reaching consequence. For the youth of Uttarakhand, social 

media is simultaneously a window to the wider world, a mirror of global aspirations, and — 

paradoxically — a platform for rediscovering and asserting local identity. The tension between 

these dynamics forms the heart of this paper. 

This research paper investigates the multifaceted influence of social media on the lifestyle 

choices, cultural orientations, and sub-cultural identities of youth in Uttarakhand. It maps both 

the transformative opportunities and the attendant risks, situating these within the unique 

geographic, socio-economic, and cultural context of a hill state navigating modernity. 

2. Background: Cultural Context of Uttarakhand 

2.1 Pahadi Heritage and Identity 

The culture of Uttarakhand is not monolithic but is a rich mosaic of ethnic traditions. The two 

dominant cultural regions — Garhwal and Kumaon — each possess distinct folk music, 

languages, dance forms, cuisine, and spiritual practices. Beyond these principal divisions, the 

state is home to the Jaunsari, Bhotia, Buksha, Tharu, and Raji ethnic communities, each carrying 

their own unique customs and worldviews. 

Significant elements of Pahadi identity include the Garhwali and Kumaoni languages, 

traditional attire such as the ghagra for women, folk dances like Langvir Nritya and Chholiya, 

regional foods such as Phaanu and Jhangore ki Kheer, and crafts including Aipan painting and 

woodcarving. Festivals — Phool Dei, Harela, Uttarayani, Ghughutia, and the grand Nanda Devi 

Raj Jaat — are not merely ceremonial events but living expressions of communal identity and 

ecological sensibility. 

Agricultural practices characterized by terraced farming in difficult mountainous terrain reveal 

a profound resilience and adaptive ingenuity that define the Pahadi people's relationship with 

their environment. Folk songs such as Bajuband and Basanti are not merely musical forms but 

oral archives of love, sacrifice, and seasonal reverence. 

2.2 Digital Penetration in a Hill State 

Uttarakhand's unique topography has historically posed significant challenges to uniform 

technological development. Many higher Himalayan zones continue to face limitations in 
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network connectivity and infrastructure. However, districts like Nainital, Dehradun, and Udham 

Singh Nagar have witnessed exponential growth in internet penetration, driven by 4G expansion 

and government digital literacy programmers’. Haldwani, as a transitional urban area where 

plains meet hills, exemplifies the complex interplay between traditional cultural values and the 

encroaching digital world. This uneven digital landscape has created a divided youth experience: 

urban and semi-urban youth enjoy full immersion in social media ecosystems, while rural hill 

youth encounter mediated or delayed access — yet are increasingly connected through migrant 

networks and returning students who bring digital habits back to their communities. 

3. Theoretical Framework 

Several theoretical lenses illuminate the relationship between social media and youth culture in 

Uttarakhand: 

• Cultural Hybridity (Homi Bhabha): The 'third space' created when youth 

simultaneously inhabit traditional Pahadi cultural frameworks and globalized digital 

cultures, producing hybrid identities that are neither purely local nor wholly modern. 

• Giddens' Structuration Theory: Youth are simultaneously shaped by social structures 

(family, community, tradition) and actively reproduce or transform those structures 

through their digital practices and lifestyle choices. 

• Magic Bullet Theory: Early framings of media influence suggest youth are particularly 

vulnerable to the direct impact of media messages — a concern especially relevant in 

rural and semi-urban Uttarakhand where media literacy may be limited. 

• Digital Cultural Production: Youth are not merely consumers but co-creators of 

culture; platforms like YouTube and Instagram have democratized cultural production, 

enabling Uttarakhandi youth to generate and circulate their own cultural content 

globally. 

4. Social Media Landscape Among Uttarakhand Youth 

4.1 Platform Preferences and Usage Patterns 

Research conducted in Haldwani and other semi-urban areas of Uttarakhand indicates clear 

platform preferences among youth aged 15-25: 
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Platform Usage Rate (Haldwani) Primary Use 

WhatsApp ~89% Communication, news 
sharing, community 
groups 

YouTube ~78% Entertainment, education, 
local content 

Instagram Significant (college 
students) 

Lifestyle, identity, 
aspirations 

Facebook Moderate Family networks, 
community events 

OTT Platforms Growing rapidly Entertainment, Hindi & 
regional content 

TikTok / Short video High among 15–20 Dance, music, local 
humour 

The diversity of platform use reflects the varied ways in which youth engage with digital media 

from interpersonal communication and entertainment to aspirational lifestyle curation and 

cultural expression. 

4.2 Duration and Patterns of Use 

Studies in semi-urban Uttarakhand reveal that significant portions of youth spend between 4 to 

7 hours daily on digital media, with a notable portion of this time devoted to passive 

consumption of short-form video content. Screen time peaks in the evening hours after school 

or college, and increases substantially during examination breaks — a pattern associated with 

disrupted sleep, reduced physical activity, and declining academic engagement. 

Rural youth, despite lower smartphone penetration rates, exhibit increasing access through 

shared devices and community Wi-Fi points, suggesting that the digital frontier is advancing 

even into Uttarakhand's more remote communities. 

5. Influence on Youth Lifestyle 

5.1 Shifts in Daily Routines and Physical Activity 

The integration of social media into daily life has markedly altered the routines of Uttarakhand's 

youth. Time previously invested in outdoor activities, community gatherings, and participation 

in traditional games — such as Kabaddi, gulli-danda, bagh bakri, and thap — is now displaced 

by screen time. The Uttarakhand government, recognizing this trend, has actively promoted 
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these traditional games to counter the rise of sedentary digital lifestyles and associated social 

problems including drug dependence and alcohol misuse. 

The shift toward digital-mediated social interaction has also affected familial bonds. Youth 

increasingly engage in virtual peer communication at the expense of in-person family time, 

contributing to a gradual erosion of the collectivism and joint family culture historically central 

to Pahadi social organization. 

5.2 Consumption Behaviour and Aspirational Lifestyles 

Social media has profoundly shaped the consumption behaviour of Uttarakhandi youth. 

Influencer endorsements, targeted advertisements, and aspirational lifestyle content on 

Instagram and YouTube have created new desires for fashion, electronics, beauty products, and 

urban lifestyle experiences. Research on youth in the Uttarakhand region documents that social 

media significantly influences purchasing decisions, particularly in lifestyle-oriented categories 

such as fashion and beauty that lend themselves to visual demonstration. 

This aspirational mimicry of metropolitan and global lifestyles — often financially unrealistic 

for hill-region youth — contributes to what sociologists’ term relative deprivation: a perceived 

gap between one's actual circumstances and the glamorous lifestyles curated on social feeds. 

The result is heightened consumerism, lifestyle comparison, and, for many, a sense of 

inadequacy or discontent. 

5.3 Education and Career Orientation 

Social media has simultaneously been a powerful educational tool for youth in a state where 

access to quality higher education is geographically concentrated. YouTube serves as a 

significant supplementary learning resource, with youth accessing tutorials, competitive exam 

preparation content, and vocational skill videos. Instagram and LinkedIn have opened career 

networking opportunities that were previously inaccessible to youth from remote hill districts. 

Digital entrepreneurship — including content creation, digital marketing, and e-commerce — 

has emerged as a new livelihood pathway for tech-savvy youth, particularly in towns like 

Dehradun, Haldwani, and Rishikesh. Moderate and purposive use of digital media has been 

associated with enhanced awareness, skill development, and expanded economic opportunity. 

5.4 Mental Health Implications 

Research consistently documents a significant correlation between excessive social media 

consumption and adverse psychological outcomes among youth. Studies in Uttarakhand reveal 

associations between high screen time and emotional instability, heightened anxiety and 
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depression, lowered academic performance, and disrupted social interaction patterns. Youth 

report engaging in compulsive social comparison — measuring their lives against curated, 

idealised representations of peers and influencers. 

Cyberbullying, digital addiction, and exposure to misinformation constitute additional 

psychosocial risks, particularly acute for youth who lack digital literacy skills. Inadequate 

awareness of privacy and online safety makes young users in semi-urban and rural Uttarakhand 

especially vulnerable to data misuse and online exploitation. 

6. Sub-Cultural Trends: Between Global and Local 

6.1 The Emergence of Digital Sub-Cultures 

Social media has catalysed the formation of new digital sub-cultures among Uttarakhand's youth 

— communities of shared aesthetic, ideological, and lifestyle identity that transcend geographic 

boundaries. These sub-cultures include: 

• Pahadi Rap and Music Fusion: Artists like Suraj Singh Rawat have pioneered 

Garhwali-language rap, blending the rhythmic energy of hip-hop with local folk 

idioms, actively engaging Pahadi youth with their native language and cultural 

heritage through a globally recognisable musical form. 

• Beatboxing and Traditional Dance Fusion: Innovators such as Ankit Chamoli have 

introduced beatboxing to Uttarakhand, incorporating Garhwali beats into 

contemporary performance art — creating hybrid cultural expressions that appeal to 

youth while honouring traditional musical sensibility. 

• K-pop and Global Fan Communities: As documented across India, Uttarakhand youth 

participate in global fandoms (K-pop, anime, gaming), forging transnational sub-

cultural identities that coexist with, rather than replace, their local cultural affiliations. 

• Eco-Tourism and Adventure Youth Culture: Social media has popularised adventure 

activities — trekking, river rafting, camping — associated with Uttarakhand's natural 

landscape. Instagram-driven 'adventure culture' has created a youth sub-culture that 

celebrates the Himalayan environment while sometimes risking its commodification. 

• Digital Activism and Environmental Consciousness: Youth are engaging in online 

advocacy for Uttarakhand's environmental causes, flood relief, and rural development 

— continuing the state's tradition of grassroots activism in a digital idiom. 

6.2 The Dual Dynamic: Cultural Erosion and Cultural Revival 
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The impact of social media on Pahadi cultural identity is paradoxical and non-linear. On one 

hand, exposure to globalised content promotes aspirational assimilation of metropolitan values 

— urban fashion, English-language media, and Western entertainment — which can result in 

the dilution of local traditions and language practices. Studies on tribal and hill communities 

across India document this pattern of digital-induced cultural disconnect, wherein younger 

generations increasingly identify with global rather than local cultural codes. 

On the other hand, social media has proven an unexpected instrument of cultural resurgence. A 

documented renaissance in Pahadi culture has been observed across the Garhwal region, with 

youth leveraging social media campaigns, cultural exchange events, and digital storytelling to 

revive and celebrate traditional dress, folk music, Garhwali and Kumaoni languages, and 

regional handicrafts such as Aipan painting. Cultural influencers and activists — bridging 

tradition and modernity through digital platforms — have helped ensure that Pahadi culture not 

only survives but reaches audiences far beyond the hills of Uttarakhand. 

Cultural activist and historian Shekhar Pathak, founder of the People's Association for Himalaya 

Area Research (PAHAR), acknowledges that while cultural change is inevitable, 

comprehending the forces shaping Uttarakhand's cultural heritage is essential to stewardship. 

The government, too, has engaged in systematic efforts to revive traditional games, arts, and 

festivals as counterweights to the homogenising pressures of digital globalisation. 

6.3 Gender, Identity, and Social Media 

Social media has created new spaces for gender expression and social negotiation among 

Uttarakhand's youth. Young women, particularly in semi-urban areas, are increasingly using 

platforms to access information about education, health, career opportunities, and social rights 

— circumventing some of the constraints imposed by conservative social norms. At the same 

time, the platforms' beauty culture and body-image content perpetuate pressures around 

appearance and femininity that can be psychologically damaging. 

Traditional values around family respect, community collectivism, and deference to elders are 

being renegotiated as youth engage with social media's culture of democratic, open conversation 

and individual self-expression. This does not necessarily imply a wholesale rejection of Pahadi 

values, but rather a process of selective adaptation: youth retain core cultural commitments 

while simultaneously participating in globally networked identities. 

6.4 The Urban-Rural Divide in Digital Culture 
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Digital access and literacy are not uniformly distributed across Uttarakhand's diverse geography. 

Youth in Dehradun, Haridwar, Haldwani, and Rishikesh enjoy substantially greater digital 

connectivity, media literacy, and access to digital economic opportunities than their 

counterparts in the higher Himalayan zones of Uttarkashi, Pithoragarh, or Chamoli. This digital 

divide risks compounding existing socio-economic inequalities, concentrating the benefits of 

digital empowerment in urban areas while leaving rural youth further marginalised. 

Youth who migrate from hill districts to urban centres like Haldwani for education or 

employment often find in digital media a vital link to their home communities  a means of 

maintaining emotional and cultural connection while engaging with modern urban life. This 

creates hybrid cultural spaces in which local Pahadi values coexist and interact with the 

cosmopolitan influences of the city and the global internet. 

7. Case Studies 

7.1 Haldwani: A Microcosm of Semi-Urban Digital Transformation 

An empirical study conducted at Dhuni Village No. 1, Haldwani, Nainital District — involving 

100 participants aged 15-25 using mixed methods of surveys and focus group discussions — 

provides granular insight into digital media's impact in semi-urban Uttarakhand. The study 

found a significant correlation between excessive media consumption and emotional instability, 

lower academic performance, and disrupted social interaction patterns. However, it also 

documented that moderate use of digital media was associated with enhanced awareness, skill 

development, and digital entrepreneurship opportunities. Comparative analysis between rural 

and semi-urban participants revealed marked differences in digital literacy, time management, 

and content preference — underscoring the importance of contextualised policy interventions. 

7.2 Pahadi Rap and Cultural Reclamation 

The case of Garhwali rap artistry illustrates how social media has enabled youth to reclaim and 

innovate upon their cultural heritage in globally resonant forms. Rappers who shifted from 

producing content in Hindi and English to Garhwali have used YouTube and Instagram to reach 

Pahadi diaspora communities across India and internationally, generating pride and interest in 

a language otherwise at risk of decline among urban youth. This phenomenon challenges 

assumptions that social media necessarily homogenises culture; it can equally serve as a vehicle 

for minority language revitalisation and cultural assertion. 

7.3 The Buying Behaviour Shift 
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Research investigating social media's impact on purchasing behaviour among Uttarakhand's 

youth documents a significant transformation in how young consumers decide what to buy, 

where to shop, and how to engage with brands in the digital age. Influencer recommendations 

are found to be particularly effective for lifestyle-oriented product categories such as fashion, 

electronics, and beauty — all highly visual and aspirational categories that thrive in Instagram 

and YouTube contexts. This shift has implications for local artisans and businesses, who face 

competition from national and global e-commerce brands promoted by social media influencers, 

potentially undermining traditional local crafts markets. 

8. Policy Recommendations 

In light of the findings above, the following recommendations are proposed for policymakers, 

educators, cultural institutions, and civil society organisations working in Uttarakhand: 

1. Digital Literacy Integration: Incorporate comprehensive digital literacy education into 

school and college curricula across all districts of Uttarakhand, with a focus on critical 

media consumption, privacy awareness, cybersafety, and the identification of 

misinformation. Special emphasis should be placed on rural and semi-urban institutions 

where digital literacy is lowest. 

2. Mental Health Support Systems: Establish accessible counselling and mental health 

support services for youth dealing with digital addiction, cyberbullying, and social 

media-induced anxiety, in collaboration with educational institutions and community 

health centres. 

3. Cultural Preservation through Digital Promotion: Government cultural bodies and 

NGOs should actively support digital documentation and promotion of Uttarakhand's 

folk arts, languages, music, festivals, and traditional knowledge systems. Funding for 

youth-led cultural content creation — Garhwali and Kumaoni language podcasts, 

YouTube channels, Instagram pages celebrating Aipan art and traditional cuisine — 

should be prioritised. 

4. Bridging the Digital Divide: Expand telecommunications infrastructure and affordable 

internet access to the remote Himalayan districts of the state, ensuring that digital 

empowerment opportunities reach youth in Chamoli, Uttarkashi, Pithoragarh, and 

other underserved regions. 

5. Traditional Games and Outdoor Activity Promotion: Continue and expand the 

Uttarakhand government's initiative to revive traditional games (Kabaddi, gulli-danda, 
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bagh bakri) as alternatives to sedentary digital engagement, linking these programmes 

to school physical education and community youth festivals. 

6. Support for Local Digital Entrepreneurship: Create incubation and mentorship 

pathways for youth who wish to build digital livelihoods rooted in local culture — 

artisan e-commerce, cultural tourism content, Pahadi language media — ensuring that 

the digital economy benefits local communities rather than exclusively global 

platforms. 

7. Community-Led Media Literacy Campaigns: Support community organisations and 

cultural activists like PAHAR in designing grassroots campaigns that educate youth 

and families about the dual-edged nature of social media — celebrating its power for 

cultural connection while fostering awareness of its risks. 

9. Conclusion 

The story of social media's influence on Uttarakhand's youth is neither a simple narrative of 

cultural loss nor one of straightforward empowerment. It is a far more nuanced tale of 

negotiation — between the ancient and the contemporary, between the local and the global, 

between the mountains and the internet. 

Social media has irrevocably altered how young people in Uttarakhand relate to themselves, 

their communities, their culture, and the wider world. It has opened doors to education, career 

opportunity, and cultural expression that were historically inaccessible to hill communities. It 

has created new sub-cultural identities and revived Pahadi linguistic and artistic traditions in 

unexpected ways. Yet it has also introduced new vulnerabilities — psychological, social, and 

cultural — that demand thoughtful and urgent policy attention. 

What is perhaps most distinctive about Uttarakhand's experience is the resilience and creativity 

with which its youth are navigating this transformation. Rather than passively absorbing 

globalised digital culture, many young Uttarakhand is are actively using the tools of social 

media to assert, innovate, and celebrate their Pahadi identity — ensuring that the Land of the 

Gods finds its voice not only in ancient pilgrimages and folk dances, but also in the digital songs 

and digital stories of a new generation. 

Future research should prioritise longitudinal empirical studies across Uttarakhand's diverse 

geographic and socio-economic contexts, paying particular attention to gender differences, 

rural-urban variations, and the long-term psychological and cultural effects of social media 

immersion on this distinctive Himalayan community. 



 International Journal of Dynamic Educational Research Society October – December -2025 

                                                                                                                                            ISSN 2584-041X(P)  
                                                                                                                                            ISSN 3048-7730(E)  

                                                                                                                                         VOL.06 ISSUE 04 

95 
 
 
 
 

References 

1. Upreti, G. & Singh, M.P. (2025). Effect of Electronic Media on Youth with Special 
Reference to Haldwani City in Nainital District. IOSR Journal of Humanities and Social 
Science, 30(3), 96-104. 

2. Rawat, S. (2024). Resurgence of Pahadi Culture Amongst Youth of Garhwal Region of 
Uttarakhand. International Journal for Multidisciplinary Research (IJFMR), 6(3). 

3. Bharti, T. & Trikoti, S. (2026). A Sociological Study of Impact of Social Media on 
Young Generation with Reference to Moradabad District. ShodhKosh: Journal of Visual 
and Performing Arts, 7(5). 

4. Vijayalakshmi, G. (2025). Impact of Social Media on the Social Behaviours of Indian 
Youth. International Journal of Research and Review, 12(7). 

5. Uniyal, R. & Dixit, P. (2021). The Impact of Social Media on Youth in North-West 
India with Special Reference to Uttarakhand. [Reference cited in Upreti & Singh, 2025]. 

6. Impact of Social Media Platforms on the Buying Behavior Pattern of Youngsters. 
YMER Digital. Retrieved from ymerdigital.com. 

7. Telecom Regulatory Authority of India (TRAI). (2020). Internet Usage Reports — 
Uttarakhand. New Delhi: Government of India. 

8. Number Analytics. (2025). Youth Culture and Subcultures in the Digital Era. Retrieved 
from numberanalytics.com. 

9. Hub Sociology. (2025). Youth Culture and Subcultures in the Digital Era. Retrieved 
from hubsociology.com. 

10. Plackett, R., Sheringham, J., & Dykxhoorn, J. (2023). The Longitudinal Impact of 
Social Media Use on UK Adolescents' Mental Health. Journal of Medical Internet 
Research, 25, e43213. 

11. Das, S., Nandi, P., & Mishra, K. (2026). Social Media as a Catalyst for Protest 
Mobilisation Against Sexual Violence. ShodhSamajik: Journal of Social Studies, 3(1), 
40-50. 

 

 

 


